
C O N T E N T S 
 
 

 
CONTENTS               1 
 
INTRODUCTION           
Mass Communication & Popular Culture           3 
 
PART ONE: THE DREAM FACTORY            9 

CHAPTER ONE 
Social Organization & Influences of Mass Media       11 

 
PART TWO: THE SERVANTS OF PUBLIC TASTE         23 

CHAPTER TWO 
Origins & Economic Interests of the Comic Industry       25 

 
PART THREE: CULTURAL PROPAGANDA & STEREOTYPING       45 

CHAPTER THREE 
Cultural Propaganda and Stereotyping: A Content Analysis      47 

 
CHAPTER FOUR 
The Socio-Cultural Portrait of Anglo-American Nationalistic Propaganda    53 

 
CHAPTER FIVE 
Stereotyping Oppressive Attitudes Against Minorities: 
Racism, Sexism & Violence Idolatry         77 

 
CONCLUSIONS           105 
 
APPENDIX 
An Index of Racism, Sexism and Violence in Children’s Comic Magazines   113 
 
REFERENCES           133 


