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Lost in Translation
Chapter 4 – Art Direction & Production Design

Stars: Bill Murray & Scarlett Johansson.

Force Perspective: In any scene where a main character is riding in a taxi around Japan, the camera focuses on the countless people, giant buildings, and crowded streets to stress the chaos and busyness of Tokyo.
Typage: During Bill Murray’s filming of the commercial for the alcohol, the final shot is misty and dream-like to give Murray a gentle and warm feel.
Homage: During Murray’s photo shoot, the photographer wants him to be more “mysterious.”  On the close-ups of his face, the lighting is shaded over his eyes to give him that look, the same way they did it to Marlon Brando’s face in The Godfather.

Costume: Every time Scarlett Johansson is in her hotel room, she has no pants on.
Matte: When Murray & Johansson are in the bar talking about mid-life crises, the backdrop is blurred to focus on the characters, but the lights and buildings appear fake.

Set: In much of the movie, Johansson sits on the windowsill of her hotel room looking out at the seemingly endless buildings and streets of Tokyo. All of this is seen up close on Murray & Johansson’s adventures throughout Tokyo.
Character Star: Though this movie had many comical parts, Murray’s character was quite different to his openly comedic roles of almost all of his past movies.

Extra: Hundreds, if not thousands, of Asian extras in this movie.

Supervising Art Director: Mayumi Tomita.
Unit Art Directors: Towako Kuwajima, Tomomi Nishio, Nancy Steiner

The art production in Lost in Translation was an important part of the movie, including the characters, costume, and set.  Throughout the movie, we are shown the immense size and crowdedness of Tokyo through forced perspective.  We see this whenever the main characters are in a taxi, or sitting in their hotel rooms looking out the window.  In some cases, when the camera is focused solely on the characters, the backdrop is merely a matte, blurred and intended to be ignored during the scene.  The costumes were quite random, except for one reoccurring theme of one of the stars, Scarlett Johansson’s character never wearing pants while in her hotel room.  As for the characters themselves, Bill Murray had many encounters with the camera within the movie.  During his first filming of a commercial, we see typage in that his face is made misty and dream-like to give a warm and gentle feeling to him.  In the photo shoot he has, the photographer asks him to be more mysterious, in which the lighting of his face is changed so his eyes are shadowed and, as said, mysterious.  This is homage to Gordon Willis, who did the cinematography for The Godfather, in which the same lighting and camera style is done on Marlon Brando’s character.
