
DARREN GUNTON
34 Kepler Road, Clapham North, London SW4 7PG

darrengunton@hotmail.com

Mobile: 07960872730
Date of Birth:
  24 May, 1973

Nationality:   Australian
PROFILE

I am a successful marketing manager with over 8 years experience in both business to business and tourism marketing. I possess advanced skills in all areas of the marketing mix, including; strategic and marketing planning, product development, advertising, promotions, direct marketing, sales, market research, customer service, pricing and managing distribution channels.
CAREER HISTORY
May 2001 to

October 2001

World Travel (Middle East, Asia)
November 2000 to


May 2001

TEACHER TRAINING AGENCY (UK)



Government agency that supports teaching in the UK




Senior Support Officer

Responsibilities 


Project management


Customer service




Database management


Intranet and Internet development


Contractor liaison
Reason for Leaving
Travel to see the world

July 2000 to

November 2000

World Travel (South America, North America, Europe)
June 1998 to 

July2000

DISCOVERY SCIENCE & TECHNOLOGY CENTRE



A not-for-profit museum, shop and travelling programs.



Executive Officer/Marketing and Operations Manager
Responsibilities 


Strategic, corporate and marketing planning



Direct marketing


Advertising


Promotions



Market Research


New Product development


Press Relations


Increasing sponsorship and managing relationships


Managing staff and volunteers

Achievements
Implementation of new products including Mini Mine 



    
    
    and The Grass is Greener travelling exhibition.

Implementation of successful outreach show touring 



     
    
    program to regional Victoria


Implementation of new strategic and corporate plans

Successfully sourced many new sponsors

Updated Web site with online shopping and VR.

Reason for Leaving

Travel to see the world.

January 1996 to 

April 1998

PORT ARTHUR HISTORIC SITE MANAGEMENT AUTHORITY



Tasmania’s Premier Tourist Attraction.




Marketing Manager
Responsibilities 

Strategic and marketing planning


Direct marketing

Advertising

Public Relations

Sales Promotions


Market research management

New product development

Management of market channels

Achievements
Development of Strategic Marketing Plan 1997 - 1999

Implementation of new products and packages

Implementation of sales representation in main market

Refocusing of Brand Image

Increased Historic Ghost Tour product visitors by 28%

Increase visitor numbers by 7% 1996/97 financial year

Total staff of 2, including Events Manager and Sales 




     
    Representative.

Reason for Leaving

I moved interstate so my girlfriend could follow her career.

August 1992 to
January 1997

COLBECK & GUNTON PTY LTD




World leader in the export of fire protection systems for Fast Ferries.




Marketing Manager
Responsibilities




Development of Business to Business Marketing Plans


Advertising and Trade Shows


Direct marketing


Sales relations with large International Companies


Development of quality systems, procedures and 
   instructions


Market research


Export distribution management

Achievements

Implementation of launch of new product line


Development of Advertising strategy


Implementation of quality assurance system


Assistance in average growth of 146% pa.


Assistance in structuring company for growth and productivity

Reason for Leaving

Career progression reason only.

EDUCATION

Advanced Certificate in Hospitality, 1993



Drysdale Collage of Hospitality




Tasmania




Associate Diploma of Business (Marketing), 1997



Hobart Institute of TAFE




Tasmania

SKILLS


Computers: Microsoft Office including word, access and excel, Director,    Shockwave, Dreamweaver, Flash, Power Point, PhotoShop, QuarkXpress, PageMaker, HTML and web design, Computer networking

Marketing: Advertising, Promotions, Sales, Direct marketing, TVC production, Market research design, analysis and surveying, Trade Shows, Distribution channel management, Product development, Pricing development, Internet marketing, Industrial marketing, business to business marketing, consumer marketing, strategic and marketing planning.

INTERESTS

Cycling, cooking, travelling, Internet and computers, reading

ACHEIVEMENTS



Winner Tasmanian Tourism Awards 1997, Minister’s Award Young Achiever 


Outstanding Achiever, Australian Young Achiever Awards 1997, Tasmanian Division 

Referees on available on request

Darren Gunton
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